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WHOLESALE NURSERY, INC.

Since 1988, we have specialized in field grown and
container shade and ornamental trees. Qur customers
depend upon us to provide the finest quality trees and

service available in the industry.

We continually strive to improve production and service.
Our #1 goal is to ensure quality plant material and
Complete Gustomer Satisfaction!

Gerald Foret Wholesale Nurserg, Inc
4214 Forrest Le Blanc Rd. New Ineria LA 7036

351-365-4858 Fax 3573646520 HOME OF
or visit us on the web @:

www.growit.com/foret THE CAJON
Member of LNLA, TNLA, MNA, AND SNA  LIVE OAK~
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Officers

President: Pat Newman
Past President: David Lowery
Vice President: Cody Arceneaux
Treasurer: Nathan Dondis

Board of
Directors

Mark Womack
Laney Strange
Dan Devenport
Tom Fennell
Dan Gill
Danny LaFleur
Francis Thome
Beth Perkins
Andy Zimlich

Staff

Executive Secretary: Allen Owings
Administrative Assistants:
Laura Crnko
Robert Trawick

For advertising
information, contact:
1.225.578.2222

LNLA Quarterly Magazine is the official maga-
zine of the Louisiana Nursery and Landscape
Association, the association for Louisiana’s green
industry professionals. The opinions herein do
not necessarily represent the views of LNLA, its
staff, Board of Directors, or its editors. Like-
wise, advertisements do not constitute an en-
dorsement of the feautred products or services.
Advertising information is available from LNLA,
225-578-2222.
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by Pat Newman, Folsom Nursery

"t is my hope that the spring
and summer of 2003 has
- been a busy and profitable
one and that the year will prove
to be a successful one for each of
you.

The Louisiana Nursery and
Landscape Association has another
busy agenda for 2003 and 2004
which I believe will be beneficial
to our “green industry”. Here is
an update of projects completed
and those we are currently work-
ing on for this year.

= A Guide For Louisiana
Gardening - This publica-
tion, a color booklet of trees,
plants groundcover, perenni-
als, etc. that are conducive to
Louisiana’s growing condi-
tions, should serve as an ex-
cellent resource for the
grower, landscaper, retailer
and consumer. LNLA pub-
lished this booklet with part
of a grant we received from
the Louisiana Department of
Agriculture and Forestry to
be used for promoting agri-
culture crops not subsidized
by the USDA. This can be
updated and reprinted with
monies from the sale of this
booklet. LNLA has plenty
available for its members.

1z The Economic Impact
Study of the “green indus-
try” in Louisiana and its im-
portance to Louisiana agricul-
ture is about to be published.
This is an update from 1995
and the growth of our indus-
try and increase in its impor-
tance is remarkable.

" LNLA continued its promotion
of education and scholarship by
awarding five $1,000.00
scholarships at the Gulf
States Horticultural Expo to
ornamental horticultural stu-
dents attending universities in
Louisiana.

5= LNLA will again sponsor
gardening programs
on Louisiana Public
Boradcasting throughout
Louisiana in 2003 and 2004.

3 LNLA has helped sponsor lo-
cally produced garden
shows in Baton Rouge, Lake
Charles, and Abbeville and
will be a sponsor for the Ameri-
can Society of Landscape
Architect’s national convention
to be held in New Orleans in
October 2003.

= PRESIDENTS MESSAGE

— continued on page 5
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~ OurWorld Is Growmg

RETAILWORLD

SNA 2003... The World’s Showcase of Horticulture® is all about growing...
growing your business, growing your knowledge, and growing your profits!

Bringing the World of Horticulture Together... for the most comprehensive trade show in
North America! You'll find the products, the services, the sources, and the information
you're looking for... the best the world has to offer. Premiering this year, new worlds of color,
equipment, floral, foliage, retail and water will complement the expansive selection of woody
and allied products SNA has long been recognized for... making this the foremost show of its

kind!

Changing Show Days... SNA 2003 will be held on Thursday, July 31st through Saturday;,
August 2nd in the newly completed Hall C of the Georgia World Congress Center.

Over 10 acres of products will be showcased in an interactive setting, featuring new
designated product and demonstration areas. Exceptional education, powerful peer
interaction, and sensational social events add to the dynamics of this unique marketplace...
there's simply nothing else like it in the country!

Make Plans Now to Attend This Innovative Industry Event!
For complete details on attending or exhibiting at SNA 2003,
visit our website @ www.sna.org, or call us @770.953.3311.

COLORWORLD™
Co-Sponsored by OFA -

an Association of Floriculture
Professionals; In Cooperation
with SE Greenhouse Conference
Featuring Greenhouse Products
Exciting New Flower Displays ‘
and Varieties

In Cooperation with

NMPRO Magazine

Featuring Equipment for Production
Installation and Maintenance :

FLORALWORLD™
Co-Sponsored by OFA -

an Association of
Floriculture Professionals;

In Cooperation with
Florists’ Review Publishing
Featuring Retail Florist Products,
Exciting Symposium-Style
Design Shows and Workshops

FOLIAGEWORLD™

In Cooperation with
Interiorscape Magazine
Featuring Tropical Plants and Foliage
for Retail and Interiorscape

RETAILWORLD™

In Cooperation with
Nursery Retailer Magazine
Featuring Garden Gifts, Visual
Merchandising, POP, POS, New
Product Demonstrations, and the
New Ideas Store for Retailers™

WATERWORLD"™

In Cooperation with
Pondkeeper Magazine

Featuring Ponds, Supplies,

Aquatic Plants, Irrigation, Product
Demonstrations, a Spectacular Water
Garden Feature, and Pondapaloosa -
the only National Conference for the

Water Garden Trade
. . W
g [ R o s on

SNA~2003

The World's Showcase of Horticulture*

~

Thursday, July 31 - Saturday, August2
Georgia World Congress Center
Atlanta, GA

For further information contact:
Southem Nui Association
1827 Powers%d. Ste 4-100
Atlanta, GA 30339-8422

Voice: 770.953.3311

Fax: 770.953.4411

Email: mail@mail.sna.org
Website: www.sna.org
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— continued from page 3

3" LNLA continues to provide research grants for
those projects we feel will benefit our industry.

=" LNLA financially supports a position in the
Horticulture Department at LSU for which
LNLA receives part of this position’s time to be
devoted to LNLA projects, on going programs
and the compiling and printing of the LNLA
magazine and other materials.

= LNLA is providing $57,500.00 to help LSU de-
velop its new woody ornamental research
center at Burden Center in Baton Rouge.

=" Presently two members of the LNLA board of
directors are serving on the advisory committee
for the master plan of restructuring the
Hammond Research Station into an educa-
tion & research center and permanent gardens
and landscapes center for the people of Louisi-
ana. The “green industry” will play a major role
in its development.

= LNLA and Louisiana will be the host state for
the 2004 Gulf South Horticulture Expo in
Mobile.

= LNLA plans to help host the Grower’s “Open
Houses” in the Forest Hill and Folsom areas in the
fall of 2003 if invited to do so.

Your LNLA Board is comprised of individuals who
are dedicated, visionary, and hard working for the
whole “green industry”. We are blessed to have them
willing to volunteer their time to serve, promote and
represent our industry. However, the more involved
you become by giving us input as to ideas, research,
concerns and ways we can better serve, the stron-
ger our organization will become. There is strength
in numbers, you are important to LNLA and to a
vital and ever growing industry. We need to hear
from you individually and collectively as to your vi-
sion for out industry. Take time to matter.

Those of you receiving this magazine play a vi-
tal role in Louisiana’s green industry. We need and
appreciate your support. If you are not an LNLA
member, please consider joining today.

Remember, “You in some way touch peoples
lives every day! Whether it be aesthetically, envi-
ronmentally, or recreationally.” No other industry
can make that claim.

It is my privilege and pleasure to serve as your
LNLA President for 2003. %%

Pat Newman

{-WESTFARNS NURSERY+
Wholesale

A Gomplete Wholesale Nursery for
The Landscaper and Retail Buyer

AZALEAS + TREES + DAYLILIES - ORNAMENTALS
OVER 200 VARIETIES

: A T e
Hybridizer of Daylilies For Landscapes of Distinction
Dale & Lynette Westmoreland
Franklinton,La, 70438

985-839-5713
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L) \ 5 :}'_ e begin by welcom-
N/ \/ ing our readers to
w o\ Louisiana
Hardscaping Forum®© *, a regu-
lar column designed to keep you
informed and up-to-date with re-
gard to our rapidly evolving and
growing industry. In the future
months we will be covering a wide
range of hardscaping activities,
previewing new products and tech-
niques, visiting sites to view “work
in progress” and interviewing
leading experts in the field.

* Hardscaping refers to the man-made
“non-plant” elements of your design and
construction, which provide permanent
definition, style and space. Hardscaping
components can include retaining walls,
walkways, patios, decks, aquascapes, irri-
gation and erosion control fixtures, fenc-
ing, lighting, signage, recreational fixtures,

water features and sculpture.

Quality of Space is Important

There’s a good reason for the
noticeable increase in consumer
interest and enthusiasm in
hardscaping. The baby boom gen-
eration is slowing down and in-
creasingly value and protect their
precious time at home. Personal
space - and the quality of that
space, has become more and more
important. In our society this trend
is pronounced. We invest twice as
much on our “built environment”
and hardscaping as we did just 20
years ago — and it shows!

Hardscaping Adds Value

When taken as a whole, profes-
sional hardscaping is an excellent
investment. In fact, it has been

By Brian Burton

documented by actual research
studies that properly installed
professional landscaping and
hardscaping can add seven to
nine percent to the value of
residential and commercial
property!

Hardscaping as Art and Science

As we all know —hardscaping is
an art and a science - as well as a
recognized and valued professional
specialty.

Frederick Law Olmsted, (1822-
1930), one of the most famous
landscape architects, (responsible
for the design of Central Park in
New York), described designing
landscapes as being similar in
many ways to painting. Instead
of paint however, the “medium” we
use are materials, like stone, pav-
ers, lights, trees, plants, herbs,
flowers, and many other elements
that appeal to our imagination - as
well as all of our senses.

Olmsted, who is generally ac-
knowledged as the “father” of land-
scape architecture, also knew as
early as 1850 a fact that most other
professionals did not understand.
Olmstead came to the conclusion
that humans simply do not func-
tion very well without landscaping!
And he was entirely correct

It is essential to our health and
well-being. By the end of his ca-
reer he also recognized that the
public and many others in the con-
struction field generally took the

tremendous benefits of landscap-
ing for granted.

Landscaping plays a unique
role in establishing a sense of loca]
identity and culture in both private
and public places. In its stimulation
and enhancement of sights, sounds,
and textures it holds the ability to
create unique and special places.

Establishing and molding a
place of identity in our modern
urban sites invariably begins by
making that place distinct, creat-
ing a sense of purpose within the
local history and cultural attitudes.

somscs

— continued on page 8

Performance Criteria of
Hardscaping Design

Community Enhancement: Urban
hardscapes should encourage the build-
ing and maintenance of better and stron-
ger communities. ‘

Sensory Stimulation: Hardscaping can
improve our everyday sense of well-being
and experiences. Landscapes should be
safe, restorative places constructed with
beauty and variety.

Functional Performance: Designs should
balance cars and people and respond t0
the realities of infrastructure necessities.

Economic Performance: Designs should
be built with high-quality materials and
recognize long-term maintenance COStS:

Ecological Performance: Designs should
consider all elements of human health and
safety, air and water quality, wildiife habi-
tat, and the urban forest.

6 °+ Summer 2003

LNLA Quarterly Magaziné






